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(A) CAMBIO DEMOGRÁFICO
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POBLACIÓN MUNDIAL 1950-2100

Source of the data: United Nations Population Division, World Population Prospects: The 2017 Revision.
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Source: The Economist October 31st-November 6th, 2009.
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Note: A total fertility rate of 2.1 children per woman is generally considered to be necessary for population replacement.

Source: United Nations Population Division, World Population Prospects: The 2017 Revision.
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Source: United Nations Population Division, World Population Prospects: The 2017 Revision.
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Source: United Nations Population Division, World Population Prospects: The 2017 Revision.
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SALTOS DE RANA TECNOLÓGICOS
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SERVICIOS DE “DATING”

Source: Statista, eServices Report 2017.
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Source: Statista, eServices Report 2017.
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Source: Statista, eServices Report 2017.

SEGMENTACIÓN DE MERCADO
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Source: Statista, eServices Report 2017.



1717

MAYORES POBLACIONES DE EDAD 15-35

Source: United Nations Population Division, World Population Prospects: The 2017 Revision.

2015 2030 2015=100

India 458.53 487.25 106.3

China 413.96 323.71 78.2

Indonesia 86.67 92.05 106.2

Nigeria 59.68 91.34 153.1

USA 87.94 89.33 101.6

Pakistan 68.40 82.90 121.2

Brazil 69.79 63.00 90.3

Bangladesh 59.30 60.88 102.7

Ethiopia 35.68 51.79 145.2

Mexico 43.35 45.53 105.0

Philippines 35.46 41.68 117.5

DR Congo 24.35 41.27 169.5

Egypt 32.16 37.92 117.9

Russia 39.77 30.98 77.9

Viet Nam 32.42 27.97 86.3

Turkey 25.60 25.86 101.0

Iran 30.89 23.79 77.0

Japan 26.48 22.89 86.4

South Africa 20.12 21.10 104.9

Thailand 18.92 17.05 90.1
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LA EDAD Y LA ECONOMÍA COMPARTIDA



PUZZLE

¿Por qué los libros digitales no 

desplazan a los impresos?

http://newsroom.publishers.org/book-publishing-annual-statshot-

survey-reveals-religious-crossover-and-inspirational-books-

supported-trade-book-growth-in-2016/









Council of Economic Advisers, 15 Economic Facts about Millennials (2014).



20-24 year-olds with a driver’s license: 92% in 1983 down to 77% in 2015.



Source: http://campaigns.thinknowresearch.com/downloads/files/thinknow-sharing-economy-report-2016.pdf

COMPARTIENDO SEGÚN GRUPO ÉTNICO



Source: http://campaigns.thinknowresearch.com/downloads/files/thinknow-sharing-economy-report-2016.pdf
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POBLACIÓN MAYOR DE 60

Source: United Nations Population Division, World Population Prospects: The 2017 Revision.

2015 2030 2015=100

China 214.7 361.6 168.4

India 116.8 189.1 162.0

USA 65.8 91.7 139.5

Japan 42.0 45.2 107.7

Brazil 24.4 42.5 173.8

Indonesia 21.0 38.2 182.5

Russia 29.0 34.4 118.7

Germany 22.3 28.5 127.6

Bangladesh 11.4 21.7 190.6

Mexico 12.1 21.5 178.1

Italy 17.0 21.2 124.9

Pakistan 12.5 20.7 165.5

France 16.1 20.4 126.1

UK 15.4 20.0 129.8

Thailand 10.7 18.7 174.1

Viet Nam 9.6 18.6 193.5

South Korea 9.3 16.7 179.7

Spain 11.3 15.4 136.0

Turkey 9.0 15.0 167.4

Ukraine 10.0 10.8 107.9
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ROBOTS DOMÉSTICOS
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ROBOTS PARA CUIDAR A NIÑOS
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• Andadores inteligentes.

• Vestimenta motorizada.

• Ayudantes domésticos y casas 

inteligentes.

• Detección y prevención del fraude.

• Wearables.

• Big data y sensores para detectar

necesidades de asistencia.

OTRAS TECNOLOGÍAS

PARA LOS MAYORS DE 60
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• Ocio.

• Salud y bienestar:
 Estimulación cognitiva y sensorial.

 Ampliación de la memoria.

 Cirugía.

 Salud móvil.

 Terapias.

 Estimulación de las funciones motoras.

 Reducción de la ansiedad en el dentista o en las 

resonancias magnéticas.

 Tratamientos para el autismo.

• Formación de personal.

REALIDAD VIRTUAL
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• Internet de las cosas: Físico  Digital.

• Realidad virtual: Digital  Físico.

• Algunas aplicaciones en:

 Telepresencia: empresas & 60+.

 Transporte & y distribución.

 Vehículos autónomos.

 Sanidad.

• La idea consiste en:

 Hacer que la RV sea adaptiva.

 Aumentar la empatía.

INTERNET DE LAS COSAS + REALIDAD VIRTUAL
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Source: https://www.bloomberg.com/technology
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WORLD’S LARGEST CITIES 1960

Source: United Nations Population Division, World Urbanization Prospects, the 2011 Revision.
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WORLD’S LARGEST CITIES 1970

Source: United Nations Population Division, World Urbanization Prospects, the 2014 Revision.
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WORLD’S LARGEST CITIES 1990

Source: United Nations Population Division, World Urbanization Prospects, the 2014 Revision.
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WORLD’S LARGEST CITIES 2014

Source: United Nations Population Division, World Urbanization Prospects, the 2014 Revision.
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WORLD’S LARGEST CITIES 2030
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Source: https://digitalcontentnext.org/blog/2015/10/13/exploring-the-internet-of-things-in-5-charts/



ARQUITECTURA IMPRESA EN 3D

https://www.theguardian.com/cities/2015/feb/26/3d-printed-cities-future-housing-architecture



OTRAS TECNOLOGÍAS PARA LAS MEGA URBES

• Soluciones de movilidad.

• Seguridad.

• Gestión del agua.

• Gestión de residuos.

• Gestión del suelo y las inundaciones.

• Manufacturas urbanas.

• Agricultura urbana (vertical).
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Source: Statista, eServices Report 2017.

REPARTO DE COMIDA PREPARADA
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(B) LAS CLASES MEDIAS Y LA 

POBLACIÓN RICA
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RICH

MIDDLE CLASS

POOR

$100

per day

$10

per day

$150,000

per year

$15,000

per year

INDIVIDUAL: FAMILY OF 4:
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Middle class defined as people with more than $10 per day to spend but less than $100 (using purchasing power parities).

Source: Homi Kharas.
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Source: Homi Kharas.

PODER ADQUISITIVO DE LAS CLASES

MEDIAS, 2000–2030
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Source: Homi Kharas.

PODER ADQUISITIVO DE LAS CLASES

MEDIAS, 2000–2050
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Source: Homi Kharas.

PODER ADQUISITIVO DE LAS CLASES MEDIAS EN 2015
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Source: Homi Kharas.

PODER ADQUISITIVO DE LAS CLASES MEDIAS EN 2015
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MIDDLE CLASS CONSUMPTION IN 2015
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MIDDLE CLASS CONSUMPTION IN 2015

https://www.ing.com/Newsroom/All-news/European-sharing-economy-to-grow-by-a-third-in-the-next-12-months.htm
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Source: http://blogs.worldbank.org/ic4d/who-shares-european-sharing-economy
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UNICORNIOS DE LA ECONOMÍA COMPARTIDA

Source: https://www.zerohedge.com/news/2017-07-24/primer-global-sharing-economy-20-charts
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POTENCIAL DE CRECIMIENTO EN EEUU
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6161



6262
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Source: Brookings Development, Aid, and Government Indicators

http://www.brookings.edu/research/interactives/development-aid-governance-indicators

(accessed March 15, 2015)

LAS CLASES MEDIAS, 2009 Y 2030

http://www.brookings.edu/research/interactives/development-aid-governance-indicators
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NANOTECNOLOGÍAS
ES DECIR, LA MANIPULACIÓN DE LA MATERIA A NIVEL

ATÓMICO, MOLECULAR O SUPRAMOLECULAR

• Materiales para productos de consume.

• Calidad del agua. (¿Cuántos litros de agua se 

necesitan para producir una hamburguesa?)

• Producción y empaquetado de alimentos.

• Componentes electrónicos.

• Separación de ionos de hidrógeno para células

de energía.

• Células solares.

• Baterías.

http://www.understandingnano.com/nanotech-applications.html

http://www.understandingnano.com/nanotech-applications.html
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Source of data: Capgemini and RBC Wealth Management, World Wealth Report 2015 and 2017.

Those with $1 million of investable assets excluding primary residence,  collectibles, 

consumables, and consumer durables.

M
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Source of data: Capgemini and RBC Wealth Management, World Wealth Report 2015 and 2017.

HNWIS’ WEALTH ($ TRILLION)
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Source of data: Capgemini and RBC Wealth Management, World Wealth Report 2015 and 2016.

País
Número de Millonarios (miles)

2011 2012 2013 2014 2015 2016

USA 3,068 3,436 4,006 4,351 4,458 4,795

Japan 1,822 1,902 2,327 2,452 2,720 2,891

Germany 951 1,015 1,130 1,141 1,199 1,280

China 562 643 758 890 1,034 1,129

France 404 430 472 494 523 579

UK 441 465 528 550 553 568

Switzerland 252 282 330 343 358 364

Canada 280 298 320 332 321 357

Australia 180 207 219 226 234 255

Italy 168 176 203 219 229 252

Netherlands 204 232

India 126 153 156 198 200 219

South Korea 189 193 208

Spain 178 192 202
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Source of data: Capgemini/Merrill Lynch Global Wealth Management Advisor Surveys 2009, 2011.

MILLONARIOS POR EDAD
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País
Millonarios

% Mujer

World 2008 24

World 2010: 27

North America 37

Japan 31

Asia-Pacific ex Japan 24

Europe 18

Latin America 18

Middle East 14

World 2013 40*

Source of data: Capgemini/Merrill Lynch Global Wealth Management Advisor Surveys 2009, 2011.

*Capgemini and RBC Wealth Management, World Wealth Report (2013).
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Source of data: United Nations Population Division, World Population Prospects: The 2012 Revision.

VENTAJA DE LAS MUJERES EN 

ESPERANZA DE VIDA (AÑOS)
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• Las mujeres compran más que los 

varones…

A. Automóviles de lujo en general.

B. SUVs de lujo.

C. Crossovers de lujo.

D. Berlinas de lujo.

E. Ferrari y Lamborghini.

MERCADO DEL AUTOMÓVIL EN EEUU
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